Intangible Cultural Heritage Funding Scheme
Partnership Projects 2025

ICH Creation

1. Purpose

The aim of this project is to support the production of creative items with theme(s) on
the items in the Representative List of the Intangible Cultural Heritage (ICH) of Hong
Kong' and / or the ICH Inventory? of Hong Kong, so as to promote the ICH items of
Hong Kong in novel and innovative ways, and at the same time to showcase the cultural
substance or essence of the related ICH items.

2. Project Scope and Responsibilities of the Partner(s)

The project shall last for one year. The grantee(s) as the organiser(s) shall be responsible
for the following stages of work:

Research, Development and Design

2.1 Produce ICH creative items that meet the above purpose, which could vary from
one design with different styles / features to multiple designs on the same theme
forming a series of creative items, with no limitation on the number of ICH items
in the Representative List and / or the Inventory involved. Further, the volume
of production is not restricted, while the forms of expression could include but
are not limited to daily necessities, decorations, fine works, models / figures and
toys. Nonetheless, the products should be easy to carry or use, creative in style
and can simultaneously manifest the cultural substance and essence of the related
ICH items. Simple illustrations or diagrams on Hong Kong ICH or the related
ICH items could be attached, depending on the design and the themes / materials
chosen.

Making of Prototypes and Samples

2.2 After consulting the practitioners or organisations® which possess the relevant
knowledge and skills, or the capability of transmitting the relevant techniques
and traditions related to ICH item(s) in the Representative List and / or the
Inventory, complete the preliminary design(s) of the creative items, then submit
the design drawings, computer graphics and templates / mode-boards, as well as

! Representative List of the Intangible Cultural Heritage of Hong Kong:
https://www.icho.hk/documents/Intangible-Cultural-Heritage-Inventory/2024/representative list 2024 en.pdf
2 Intangible Cultural Heritage Inventory of Hong Kong:

https://www.icho.hk/documents/Intangible-Cultural-Heritage-Inventory/2024/ich_inventory 2024 en.pdf

3 On co-operating with the ICH practitioners or ICH organisations, please refer and follow the guidelines on
“Ethical Principles for Safeguarding Intangible Cultural Heritage™:
https://ich.unesco.org/doc/src/2003_Convention-Ethical principles-EN.docx



https://www.icho.hk/documents/Intangible-Cultural-Heritage-Inventory/2024/representative_list_2024_en.pdf
https://www.icho.hk/documents/Intangible-Cultural-Heritage-Inventory/2024/ich_inventory_2024_en.pdf
https://ich.unesco.org/doc/src/2003_Convention-Ethical_principles-EN.docx

multiple designs or one design with different styles / features to the ICH Office
for selection, and thereafter revise the drafts chosen according to the advice of
the Office.

2.3 Upon the approval of the final design(s) by the ICH Office, as well as the proper
clearance of the intellectual property rights and copyright issues (if applicable)
of personnel (including ICH practitioner(s) / organisation(s) and designers, etc.)
involved in the project, provide the prototypes of each item and each model
chosen, and modify them into samples according to the advice of the ICH Office.
In addition, submit the proofs on material safety to the ICH Office (if applicable).

Production, Promotion and Marketing

24 After the ICH Office has approved the samples of the creative items, contact the
approved producer(s) / manufacturer(s) to produce or manufacture the creative
items in accordance with the design(s), volume of production and quality
assurance plan drawn up with the ICH Office, then produce the creative items
by oneself by deploying resources* other than the grant, such as from other
sponsorships, donations and other funds raised.

2.5 After the production of the creative items, provide proofs of production to the
satisfaction of ICH Office, and thereafter conduct promotion activities and
online publicity work according to the execution plan agreed by the ICH Office,
including but not limited to press conference, briefing session, workshop,
demonstration, experiential activity and promotion through social media
platforms, with a view to sharing with the public the design and concept of
creation, introduce the research, development and production process, the
cultural substance manifested by the creative items, and to allow the participants
to try out or playtest the products (if applicable).

2.6 Set the price(s) which can attract the purchase of products by the public and the
production volume, and formulate effective publicity / promotion plans, sales
channels, and marketing strategies. Upon the approval of the ICH Office,
merchandise the products through the approved seller(s) / marketers(s) and
channels. Sales income will be attributed to the grantee(s) and / or the authorised
person(s) of the grantee(s), such as designer(s) and ICH practitioners. A portion
of the products can be distributed free of charge for education and promotion
purposes.

2.7 Lastly, allot 10% to 20% of the total production or a lesser quantity which will
be specified by the ICH Office for each creative item to the Office for education
and promotion.

3. Eligibility of Applicants

3.1 Eligible applicants should meet one of the following criteria:

4 Apart from the production costs and the expenditures listed as generally not supported in paragraph 7.3(a) of
“the Guide”, other expenditure items covered in the “Budget and Declaration” section of the “Application Form
for Partnership Projects 2025” will be considered.
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Post-secondary education institutions recognised locally

Refer to the local degree-awarding higher education institutions listed on
the Education Bureau’s website, the local self-financing post-secondary
institutions listed on the website of the Concourse for Self-financing Post-
secondary Education, and the member institutions which provide
manpower training under the Vocational Training Council;

Charities recognised locally

Refer to organisations which are exempt from tax under Section 88 of the
Inland Revenue Ordinance. The following documents shall be submitted
as proof:

(1) acopy of the document issued by the Inland Revenue Department on
tax-exemption under Section 88 of the Inland Revenue Ordinance
(Cap. 112);

(i1) acopy of the registration document or ordinance for the establishment
of the organisation; and

(i11) a list of organisation’s principal persons-in-charge;
Locally registered and non-profit making companies
The following documents shall be submitted as proof:

(1) a copy of the certificate of incorporation issued by the Companies
Registry pursuant to the Companies Ordinance (Cap. 622) or the old
Companies Ordinance (Cap. 32);

(i) a copy of the company’s articles of association / memorandum and
articles of association already registered at the Companies Registry
(which must include clauses or wordings containing the meaning of
prohibiting the distribution of the company’s profits or assets amongst
its members upon dissolution; and its objects and powers shall not
include the distribution of profits to members); and

(i11) a list of directors;
Locally registered and non-profit making societies
The following documents shall be submitted as proof:

(1) a copy of the acknowledgement / certificate of registration or
exemption from registration of a society issued by the Hong Kong
Police Force under the Societies Ordinance (Cap. 151);

(i) a copy of the constitution / articles of associations / minutes of
meeting showing the purpose and objects of the society (which must
include clauses or wordings containing the meaning of prohibiting the
distribution of the organisation’s profits or assets amongst its
members, or that the remaining assets will be used for charitable
purposes or donated to other charities / non-profit making groups /

3



groups with similar mission upon dissolution; and its objects and
powers shall not include the distribution of profits to members); and

(ii1) a list of office-bearers which is registered at the Societies Office of
the Police Licensing Office or a list of new office-bearers which is
being updated at the Societies Office of the Police Licensing Office;
or

(e) Hong Kong residents with a valid Hong Kong Identity Card

The applicant must be the project-in-charge and the designer of the project,
reach the age of 18 years old on the Deadline of application, and meet the
criteria set out in paragraph 3.2(a) below.

3.2 Applicants must satisfy all of the following three criteria:

(a) The designer(s) of the project must be Hong Kong resident(s) who
possess(es) the relevant knowledge and skills in designing, creating,
producing or manufacturing cultural, cultural and creative, and art products;
or who possess(es) the relevant qualifications and experience in designing,
creating, producing or manufacturing cultural, cultural and creative, and art
products;

(b)  The applicants or co-ordinator(s) of the project must possess the relevant
capability or experience in publicising, promoting, and marketing cultural,
cultural and creative, and art products; and must submit the preliminary
written agreement on collaboration from the producer(s) /
manufacturer(s) and seller(s) / marketer(s) together with the
application; and

(c) The project must have obtained the consent of local organisations /
individuals possessing the relevant knowledge and skills, or with the
capability of transmitting the relevant techniques and traditions related to
the items in the Representative List of ICH of Hong Kong or the ICH
Inventory of Hong Kong to support or participate in the project.

33 Applicants are required to submit photos of relevant products produced by the
designer(s) in the past or design drawings of relevant creative work created in
the past for reference. It would help the assessment if the applicants could
provide design(s) or image(s) of product(s) with ICH elements.

For those applicants who wish to learn more about the related content of local
ICH, please visit the website of the ICH Office, including the “Hong Kong
Intangible Cultural Heritage Database” > and “ICH Highlight Tours”®, or
participate in Guided Tour Service for Public’.

34 Apart from the above, the general eligibility criteria set out in paragraph 3 of
“the Guide” are also applicable.

5> “Hong Kong Intangible Cultural Heritage Database™: https://www.hkichdb.gov.hk/en/index.html
6 “ICH Highlight Tours”: https://www.icho.hk/en/web/icho/hk_ich_month 2025 tours.html
7 Guided Tour Service for Public: https://www.icho.hk/en/web/icho/public_guide tour services.html

4


https://www.hkichdb.gov.hk/en/index.html
https://www.icho.hk/en/web/icho/hk_ich_month_2025_tours.html
https://www.icho.hk/en/web/icho/public_guide_tour_services.html



